
Businessman walks 

in father’s footsteps, 

targeting fraud. 

__________________ 
By J. Scott Trubey 
strubey@ajc.com 
 
   Jim Wanserski spent his 

career rooting out fraud 

from inside of some Amer-

ica’s biggest telecommuni-

cations companies. 

   Wanserski, the prin- 

cipal of business consul- 

tancy at Wanserski & As- 

sociates, became a finan-

cial detective of sorts, fol-

lowing in the footsteps of 

his father, who worked as  

a chief financial officer of 

a food company and blew 

the whistle on a fraud that 

other executives ignored. 

   The elder Wanser- 

ski found someone had 

pumped up inventory 

numbers. But when man-

agement decided not to  

act, Wanserski’s father re-

signed, only to be rehired 

two years later after the 

corporate parent sold the  

division at a loss because 

of the fraud. 

   Wanserski said most  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

frauds are found when 

someone comes forward 

with concerns and “some-

thing in your gut says, 

‘Something’s wrong.’” 

   Wanserski also has  

been at the center of four  

of the largest recent tele-

communications merg- 

ers, working for the U.S. 

Department of Justice as  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

either a trustee or consul- 

tant to try to ensure com- 

petitiveness. 

   Now, in addition to his 

own business, Wanser-  

ski serves as president of 

the Atlanta chapter of Fi- 

nancial Executives In- 

ternational and is trying  

to build the group to be  

the finger on the pulse of  

 

metro Atlanta’s financial 

professionals.   

   The Atlanta Journal- 

Constitution caught up 

with Wanserski, to talk 

about his days finding 

mischief inside corporate 

titans like United Tele- 

com (now Sprint) and MCI 

as well as growing FEI in 

Atlanta.  (Editor’s note: 

Some answers were edited 

for length.) 

 

Q: In a fraud case, 

where do you begin? 

A: It is a bit case specif-  

ic, but in all honesty, the 

data tells you where to 

spend your time. [Maybe] 

you walk into a room and 

all the people are talking 

and all the people go si- 

lent.  Often it’s the behav- 

ior that precedes the ac- 

tual transactions.  I can 

look back at several of the 

frauds I uncovered, and  

it was the oddball behav- 

ior that said, ‘well that 

doesn’t make sense’ or 

‘why would somebody do 

that.’  Generally they start 

with a tip. 

 

Q: When you were in 

college, did you expect  

 

To be financial detec- 

tive? 

A: I didn’t have any in- 

clination or desire.  Peo- 

ple now go to school to  

be forensic accountants.   

I didn’t know what foren- 

sic accounting was when I 

was in college. 

   When I was a 20-year- 

old kid in college, my dad 

ended up finding fraud.  I 

saw how he operated and 

he ended up resigning be- 

cause [management of his 

company] didn’t do the 

right thing.” 

 

Q: Tell me about your  

new role and what you 

want to accomplish? 

A: Financial Executives 

International is an organi- 

zation of 15,000 members, 

the membership is target- 

ed to controllers, treasur- 

ers, [vice presidents] of fi- 

nance, [chief financial of- 

ficers]; it’s the financial 

management of a compa- 

ny or entity. 

   We have 250 members in 

Atlanta.,  We want to be- 

come the forum for busi- 

ness-tobusiness discus- 

sion for senior finance 

people.  That’s the value. 

 

We also want to raise the 

awareness of the finan-  

cial people in Atlanta. We 

want to grow the mem- 

bership and also provide 

good executive education. 

 

Q: As you grow, what 

else are you hoping to 

do? 

A: A lot of the times it’s 

the analytics that comes 

out of bad [economic] 

times that help compa-  

nies survive, and they 

come out of a slow econ-

omy and they’re able  

to grow faster because 

you’re better, faster, 

cheaper and smarter. 

   As that occurs, we  

can become a source for 

what’s going on in Atlanta 

from a financial perspec- 

tive, and we can develop  

a speakers bureau to go to 

the universities and ma-  

jor organizations in Atlan- 

ta and be in front and find 

ways to give back.  And 

then finally the media and 

other organizations can 

have a place to go for re- 

liable information about 

what’s important in fi- 

nance from little compa- 

nies to the great big.  

‘Good executive education’ a key 
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